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Introduction

The Federal Trade Commission (FTC) supports the Federal Communications
Commission’s (FCC) important initiative to examine the evolving media landscape with
a view toward empowering parents and protecting children from inappropriate contact,
conduct and content.  The FTC uses its resources to enforce the nation’s consumer
protection laws and to educate citizens of all ages about making smart choices, whether
they are watching television, playing games, on their computers, or using applications on
their phones.

An independent administrative agency, the FTC is charged with promoting
consumer protection, competition, and the efficient functioning of the marketplace.  Our
law enforcement authority is based in Section 5 of the FTC Act, which prohibits “unfair
or deceptive acts or practices in or affecting commerce.”   Section 5 encompasses a wide1

range of business practices, including advertising and marketing.

This comment describes the FTC’s existing law enforcement authority as it
relates to protecting children in traditional and new media environments.  It offers an
overview of the agency’s recent education campaigns targeted to parents and children,
teachers and mentors.  In addition, it highlights recent FTC reports examining food,
beverage and entertainment marketing targeted to children, and our recommendations
that industry participants (and media companies involved in children’s marketing) ramp
up their self-regulatory efforts to protect the nation’s youngsters.  Finally, the comment
describes the FTC’s 2009 report examining the incidence of explicit sexual and violent
content in online virtual worlds and its recommendations to reduce the risk of children’s
exposure to it on these websites.

A. Protecting Children Through Vigorous Law Enforcement 

Making the Internet more secure for all consumers, including children, is central
to the agency’s law enforcement mission.  The FTC has used its general statutory
mandate of preventing unfair and deceptive acts and practices to protect the right of
consumers to avoid unwanted and potentially offensive content online.  The FTC also has



http://www.ftc.gov/opa/2007/12/afriendfinder.shtm
http://www.ftc.gov/os/caselist/0523042/0523042.shtm


http://www.ftc.gov/os/caselist/0823071/index.shtm
http://www.ftc.gov/bcp/edu/pubs/consumer/tech/tec04.pdf.
http://www.OnGuardOnline.gov
http://www.OnGuardOnline.gov
http://www.ftc.gov/YouAreHere


http://www.ftc.gov/YouAreHere
http://www.Kids.gov


 Federal Trade Commission, Marketing Food to Children and Adolescents:  A Review of Industry9

Expenditures, Activities, and Self-Regulation (2008), available at

http://www.ftc.gov/os/2008/07/P064504foodmktingreport.pdf.  In a separate earlier report, economists in

the FTC’s Bureau of Economics compared children’s exposure to television advertising in 1977 with their

exposure in 2004. They concluded that children’s exposure to food ads on television has not risen and has

actually fallen modestly, although their advertising exposure is more concentrated on children’s

programming.  See Federal Trade Commission, Bureau of Economics Staff Report, Children’s Exposure to

TV Advertising in 1977 and 2004: Information for the Obesity Debate ES-3-7 (2007), available at

www.ftc.gov/os/2007/06/cabecolor.pdf.

About $300 million of these expenditures were addressed to both age groups; hence, the total spending is10

less than the sum of the separate expenditures for the two age groups.

5

COPPA.  Periodically, the FTC issues guidance on specific topics, like the Rule’s
requirements for the contents of online privacy notices, and the COPPA “actual
knowledge” standard for operators of general audience websites.  In addition, the agency
maintains a COPPA Hotline, where staff offer fact-specific guidance in response to
questions from site operators.  Indeed, the demand for COPPA compliance assistance is
burgeoning, as new websites and technologies emerge. 
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