


unless at the time the representation is made, the business possesses and relies upon competent
and reliable scientific evidence that substantiates the representation.

¢ In connection with the labeling, advertising, promotion, offering for sale, sale, or distribution of
the Nisim New Hair Biofactors System, or any substantially similar product in or affecting

commerce, there shall be no representation made in any manner, expressly or by implication,
that:

(1) Consumers who use such products can stop excessive hair loss in a matter of days; or

(2) Such product is as effective at stimulating hair growth as prescription products, or other
heavily advertised restorers (such as Rogaine or Propecia);
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¢ In connection with the labeling, advertising, promotion, offering for sale, sale, or distribution of
any product or service in or affecting commerce, there shall be no representation in any manner,
expressly or by implication, that:
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