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Spam is a crisis today. I think solving tough and threatening problems by coming together to fight the battle is the 
American way. We need great minds to quickly find solutions to spam. Empowering consumers would be a good first 
step. Industry must do this now.  

The Commission will continue its multi-faceted efforts to address spam. For example, the Commission will continue 
its aggressive law enforcement program against deceptive spam. However, it is both resource intensive and 
technically challenging to find the "guilty parties."  

Consumer education and awareness are also essential. The Commission disseminates educational materials to help 
inform consumers about the steps they can take to decrease the amount of spam they receive. In addition, the 
Commission's consumer security website, <www.ftc.gov/infosecurity>, contains practical tips for staying secure 
online. The Commission's private sector partnerships help disseminate these educational materials so that the largest 
number of individuals and groups obtain this information. 

The Commission also conducts research on various aspects of spam. Three recent Commission studies help us to 
better understand the magnitude of deceptive spam, the online activities that place consumers at risk for receiving 
spam, and the validity of "remove me" or "unsubscribe" links found in e-mail messages. 

The Commission's Spam Forum in May was intended to better inform the dialogue and to explore possible solutions 
to spam. The Forum provided an incredible amount of valuable information. The participation at the Forum was also 
remarkable: over 80 panelists participated in the discussions and over 400 people attended the conference. I would 
like to share some of the Forum's revelations about the realities of spam.  

First and foremost, the private sector must lead the way to finding solutions to spam. We likely will not find the perfect 
solution. The target will be constantly moving as technology evolves. 

Second, more laws are not necessarily the right answer. Laws bestowing a competitive advantage to larger firms over 


