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9. Although one type of Specialty Can is not a substitute for another, it is appropriate to 
evaluate the Acquisition’s likely effects through an analysis of the assortment of Specialty Cans 
because each of the products in the assortment is offered under similar competitive conditions.  
Grouping the many different types of Specialty Cans into an assortment, or cluster, enables the 
efficient evaluation of competitive effects. 

 
10. Beverage producers would not switch from Specialty Cans to other package types such as 
Standard Cans, PET bottles, or glass bottles in response to a small but significant and non-
transitory increase in price in Specialty Cans.  Beverage producers package in specific shapes 
and sizes of Specialty Cans to maximize sales and attract certain customers who would not 
purchase their products in a different package type.  Moreover, beverage producers have made 
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14. Likewise, the threat of vertical integration by beverage producers would not be timely, 
likely, or sufficient to prevent or deter the expected anticompetitive effects of the Acquisition.  A 
typical 
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WHEREFORE, THE PREMISES CONSIDERED, the Federal Trade Commission on 
this____ day of _____, 2016, issues its complaint against said Respondents.   
 

By the Commission. 
 

Donald S. Clark 
Secretary 

SEAL 
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