


whatever lingering false belief the deceptive advertising campaign created. The majority 
specifically reasons that because the "deceptive advertising campaign lasted for eight years, the 
corrective advertising order should last no longer than an equivalent number of years after that 
campaign ended." Novartis Corporation et al., Dkt. No. 9279, Order Modifying Order, Denying 
Petition for Reconsideration, and Denying as Moot Application for Stay at 2 (July 2, 1999). 
Because the respondents have not run their deceptive advertisements since May 1996, that is, 
three years ago, the corrective advertising provision "will remain in effect for five additional 
years." Id. The practical effect of the modification is that the respondents very likely will have to 
make the corrective statement on Doan's packages until five years after the modified Order 
becomes effective, that is, until September 2004.(1)



3. Because the Commission has modified the original Order, I support the Commission's decision 
to deny the respondents' motion to stay the original Order since the motion is moot. 
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