


Strategic and Performance Planning Overview
The FTC’s performance planning framework originates from the agency’s Strategic Plan for Fiscal Years 2014 to 2018. Our 
work is structured around 3 strategic goals and 8 objectives. Twenty-nine performance goals are used to gauge success on 
these objectives. Nine performance goals are considered “key”, as they best indicate whether the agency is achieving its desired 
outcomes. In FY 2016, the FTC met or exceeded 8 of the 9 key performance goals and 27 of 29 performance goals overall.

STRATEGIC GOAL 
(NUMBERS SHOWN IN MILLIONS.) OBJECTIVE PERFORMANCE

Identify and take actions to address deceptive or unfair 
practices that harm consumers.

3 of 4 Key 
Performance Goals 
Met or Exceeded 
Target

Provide the public with knowledge and tools to prevent 
harm to consumers.

Collaborate with domestic and international partners to 
enhance consumer protection.

Identify and take actions to address anticompetitive 
mergers and practices that harm consumers.

4 of 4 Key 
Performance Goals 
Met or Exceeded 
Target

Engage in effective research and stakeholder outreach to 
promote competition, advance its understanding, and 
create awareness of its benefits to consumers.

Collaborate with domestic and international partners to 
preserve and promote competition.

Optimize resource management and infrastructure. 1 of 1 Key 
Performance Goals 
Met or Exceeded 
Target

Cultivate a high-performing, diverse, and engaged 
workforce.

Top Consumer Complaints in Calendar Year 2016
The Federal Trade Commission collects complaints about companies, business practices, and identity theft under the FTC Act 
and other laws the agency enforces or administers. Consumers may file complaints with the FTC Complaint Assistant.


