


 

 

 
 

 

  





 

  
 

 
 
 
 
 

  
 

 
  

  
 

 
  

 
  

 
 

     
 

  
 

   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

   

FEDERAL TRADE COMMISSION 

Bureau of Economics 
• Yale SCHOOL OF MANAGEMENT 

3:52 PM – 4:05 PM Q&A and Floor Discussion 

4:05 PM – 4:15 PM Short Break 

ACADEMIC SESSION THREE: ONLINE PLATFORMS – 4:15 PM – 5:30 PM 
Chair: Ginger Jin (University of Maryland) 

4:15 PM – 4:40 PM “Algorithmic Collusion of Pricing and Adver�Ÿsing on E-commerce Pla�žorms” 
Hangchen Zhao (University of Pennsylvania) & Ron Berman (University of 
Pennsylvania) 

 Discussant: Kanishka Misra (Boston College) 

4:40 PM – 5:05 PM “The Impact of “From” prices on the Purchase Funnel: Insights from Field 
Experiments at an Online Travel Marketplace” 
Shrabastee Banerjee (Tilburg University), Anita Rao (Georgetown University), 
Georgios Zervas (Boston University) 

Discussant: Navdeep Sahni (Stanford) 

5:05 PM – 5:30 PM “The Welfare E�+ects of Sponsored Product Adver�Ÿsing” 
Chuan Yu (Harvard Business School) 

Discussant: Leon Musol�+ (University of Pennsylvania) 

5:30 PM Closing 
6:30 PM Dinner at Zay�Ÿnya by José Andrés (701 9th Street NW, Washington DC) 

The Second Federal Trade Commission Conference on Marke�Ÿng and Public Policy is sponsored by 

4 


